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What I1s Tourism?




What I1s Eventism?
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DESIGNING A Tour

or Event
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sffocation=\Where?
= Activity-Why?2
@ Cost-How Much?
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= Historica

= Educational

=" Niche-Unigue
= Entertainment
e Special

Activities




What Was Your Most
Profitablé Event or

Activity 2?7




Vhat"WWas Your
Most EXCIting Event

or Activity ?7??
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Brick & Mortar




SEElEEERD estination

= EXxisting Area Ev
e |Local attractions, events,
activities

Specialty Tour

Wine and Gourmet
Ethnic or Culture Event
Singles or Women Only
Niche Groups




GNP Events

Ing Events
Provincetown Portuguese Fest
Norfolk Tattoo in Virginia

The Heartland International Tattoo
Music and Dance Festival,
Sears Centre Arena,
Hoffiman Estates/Chicago, IL




reatngian Event

Not another Chili Cook-off
Or Dog and Pony Show
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DINNERTAINMENT




SSIIRERSEIE DIty With a
bestination



e eyEul Trom:
SURIVIESEVEeNtsS

Michael Embrey Preductionss




Yahv. FUDMEEve

| p—

Fun for All - All for Fun




